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Subject objectives

Describes the methods of price management in enterprises operating on differently organised markets

Learning outcomes

Course outcome

Subject outcome

Method of verification

[K6_WO03] identifies reliable
sources of information relevant to
the analyzed issues

identifies reliable sources of
information for conducting price
analyzes in variously organized
markets

[SW1] Assessment of factual
knowledge

[K6_UO06] acquires new
knowledge by planning lifelong
learning strategies

acquires new knowledge
necessary to analyse the
company's situation in terms of
prices and select an appropriate
pricing strategy for it

[SUZ2] Assessment of ability to
analyse information

[SU4] Assessment of ability to
use methods and tools

Subject contents

The role of price in the management of an enterprise operating on differently organised markets.
Basic issues of static price management.
Approximate and accurate monopoly price management procedures.

Approximate and accurate price management procedures in an oligopoly.
Prices and the company's strategy.

Price differentiation (by market segment, product line, spatial and international).
The specificity of price management in industries (vertical price management, price management in trade, in

services).

Special problems of price management (psychology, marketing mix, pricing errors).
Retail pricing by cost and demand based methods.
Modeling prices on energy, agricultural and other markets.

Prerequisites
and co-requisites

microeconomics
basics of economic forecasting
econometrics

Assessment methods
and criteria

Subject passing criteria

Passing threshold

Percentage of the final grade

assignment 60.0% 25.0%
test 60.0% 50.0%
price recomendation 0.0% 25.0%
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Example issues/ The EKOPARTNER company is a small company that produces Exclusive organic rodent food sold in 10 kg

example questions/

packages, asked a price management specialist for consultation. So far, the company's pricing decisions
have been based solely on cost methods. Using the cost plus method, the EKOPARTNER company set the

tasks being completed price for a package of its product at PLN 185 and achieved an average monthly sale of 72 packages of

Exclusive pet food. Fixed costs borne by the company are at the level of PLN 2,500 and the variable costs
for the achieved sales amount to PLN 4,665.6.Determine the profit mark-up (mark-up rate on costs [%)])
used so far by EKOPARTNER). [note that EKOPARTNER is a production company and takes into account
all costs in the price calculation]. What margin has the company achieved by using this pricing method?

Work placement Not applicable
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